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BIOSPHERE Canmore, Alberta

INSTITUTE OF THE BOW VALLEY

L

Hosted by the Biosphere Institute of the Bow Valley, the Bow
Valley Sustainable Building Summit invited local members
of the development, construction and architectural design
communities from the town of Canmore, Alberta to attend a
series of online webinars related to sustainable building
solutions. The purpose of the webinar series was to increase
knowledge about sustainable building options, and to lead to
participants taking action to implement specific sustainable
solutions in their own business.

This research consisted of post-webinar surveys to measure
perceived changes in participants' interest, knowledge, and
barriers. All webinar attendees were invited to complete an
online survey immediately after the webinar via a link.

In total, there were 9 webinars
with 250 attendees and 182
post-webinar surveys
completed.
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Webinar 1: UniverCity - Sustainable Development
Date: August 12, 2020

Attendance: 23

Online views: 47

Webinar 2: Passive House Design
Date: August 19, 2020

Attendance: 25

Online views: 25

Webinar 3: Green Building
Date: August 26, 2020
Attendance: 29

Online views: 32

Webinar 4: Sustainability in the Built Environment
Date: September 2, 2020

Attendance: 52

Online views: 28

Webinar 5: High Performance Buildings
Date: September 9, 2020

Attendance: 20

Online views: 12

Webinar Series Schedule

As all in-person events had to be cancelled for
the majority of the year due to COVID-19, the
Biosphere Institute of the Bow Valley adapted
and created the Sustainable Building Summit
Webinar Series. This consisted of 9 webinars
between August-October, 2020.

Webinar attendees were asked a series of
questions to identify how interested

and knowledgeable they felt about general
and specific topics, as well as their
perception of common barriers to taking
action.

Non-parametric statistics were conducted to
determine significant differences between
measures. Significance is determined at a p =
<0.05 value throughout the report.

Webinar 6: BC Step Code Case Study
Date: September 16, 2020

Attendance: 22

Online views: 9

Webinar 7: Geothermal and GeoExchange
Date: September 23, 2020

Attendance: 23

Online views: 23

Webinar 8: Solar Energy Solutions
Date: September 30, 2020
Attendance: 20

Online views: 17

Webinar 9: Designing for Climate Change - An
Architect's Responsibility
Date: October 7, 2020
Attendance: 36

Online views: 50
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Participant
Demographics

How did you hear
The average age range of the webinar survey abO ut t h e Webi narS?

participants was 35-44.

30

20
= (o)
o Qm
& Heard about the

10 webinars from friends

or colleagues.
0

Age Range

B 1524 M 25-34 M 35-44 M 45-54 W 55-64

o
W 65-74 75+ l ( 33 /o

Heard about the
webinars from a

social media post.
Participants were primarily working as paid

employees (51%) or were self-employed (25%). The
average reported household income was $97,068 -
$150,472.

(o)
5%
Learned about the
webinars from the

“ The majority of all participants SHIFT newsletter.

were highly educated, with

approximately 35% having obtained a
Bachelor's degree and an additional
34% having obtained a Master's o
degree as well. n 2 / o

Heard about the

webinars on the
radio.

The demographic data were evenly distributed across
age categories, sex, income, and employment,
indicating that the webinars attracted a diverse

audience.
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Webinar 1:
#1 Building Su

| le o
WELCOME!

T TR T

AUGUST 12 - 11 AM

degl oy 2

DALE MIKKELSEN: UNIVERCITY

UNIVERCITY - DOING GOOD
WHILE DOING WELL

THE COMMUNITY OF UNIVERCITY, ADJACENT TO SIMON
FRASER UNIVERSITY, HAS BEEN A 10 YEAR EXPERIMENT
IN SUSTAINABLE MARKET DEVELOPMENT. OUR STORY CAN
HIGHLIGHT SUCCESSES AND FAILURES IN THE QUEST TO
BUILD MORE SUSTAINABLY, WHILE PROVING THAT
SUSTAINABLE DEVELOPMENT IS MARKET-READY.

THE SFU COMMUNITY TRUST HAS EXPERIMENTED WITH
SEVERAL GREEN BUILDING AND GREEN COMMUNITY RATING
SYSTEMS, HAVE INVESTIGATED ALTERNATIVE ENERGY
AND TESTED THE TOLERANCE OF THE DEVELOPMENT
COMMUNITY FOR CHANGE AND THE MUNICIPALITY FOR
ATION AND REDUNDANCY

Interest and
Knowledge

Attendees in this webinar indicated that their
interest in the topic had not changed. There
was a slight increase in their knowledge
about identifying what a sustainable master-
planned community is and

a significant difference in 3 of the 5
learning objectives.

Significant

0.05

Objective 1*

Identify what a sustainable
master-planned community is

Objective 2

Identify comparable sales / lease
rates in model communities

Objective 3

Identify at least one best-fit strategy for
delivering a cost-effective development

Objective 4*

List two long-term benefits of
sustainable communities

Objective 5

Describe how projects, bylaws and guidelines
can be flexible to ensure adaptabili?y

QS X S S X

*The pre-webinar measures of knowledge were already high for these items,
suggesting that a ceiling effect (when pre-measures are already very high)
accounted for the fact that there were no significant differences.

50 | g

Percent

B Latest Technology

M Save Money - Business

B Save Money - Clients

B Environmentally Sustainable

Attendees were motivated by cost savings both
for their businesses and their clients, as well as
interest in using the latest technology and
becoming environmentally sustainable.

Barriers
60% of participants 60%
reported that their
perception of barriers had
decreased as a result of
the webinar.

Before the webinar the primary barrier was
that action was too expensive.

After the webinar the main barrier was that
action was too inconvenient or difficult.
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%8 Webinar 2: Passive House Design

WELCUME! AUGUST 19 - 11 AM

FRANK CRAWFORD: PASSIVE HOUSE
ALBERTA

0 & A ON WITH A
PASSIVE DESIGNER

, THIS WEBINAR WILL ALLOW
PARTICIPANTS TO ASK QUESTIONS ON
PASSIVE HOUSE AND HIGH-
PERFORMANCE BUILDING PRACTICES
FOR NEW BUILDS AND RENOVATIONS
THE PRESENTER WILL START WITH A
BRIEF UPDATE ON THE EMBODIED
CARBON OF MATERIALS. QUESTIONS
CAN BE SUBMITTED DURING WEBINAR
REGISTRATION OR LIVE

Interest and
Knowledge

Attendees in this webinar indicated that their interest in passive
house building standards had changed significantly. There was a
significant increase in attendees' knowledge about all main topics in
general and there was a significant improvement in 3 of 5 learning
objectives.

Significant

0.05

Objective 1
Identify what passive housing is

Objective 2

Understand what embodied carbon
or materials are

Objective 3*

Identify at least one benefit of high
performance buildings

Objective 4

List passive house building
standards

I XS] S

Objective 5*
y X

Identify at least two benefits of passive house
building and renovations

*The pre-webinar measures of knowledge were already high for these items,
suggesting that a ceiling effect (when pre-measures are already very high)
accounted for the fact that there were no significant differences.

Motivations

50

Percent

B Latest Technology

M Save Money - Business

B Save Money - Clients

B Environmentally Sustainable

Attendees were motivated predominantly by
becoming more environmentally sustainable.
However, all items scored highly in terms of
motivations, including: cost savings both for
their businesses and their clients, and interest in
using the latest technology.

Barriers

80% of participants 80%

reported that their
perception of barriers had
decreased as a result of
the webinar.

Before the webinar the primary barrier was
that action was too expensive and
uncertainty of where to begin.

After the webinar both of these barriers
were notably reduced.
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%3 Webinar 3: Green Building

-
AUGUST 26 - 11 AM ©

TYLER HERMANSON: 4 ELEMENTS
INTEGRATED DESIGN

L3 o
NAVIGATING GREEN BUILDING Motivations
IN 2020 & BEYOND FOR PART

JOIN US FOR A GUIDED TOUR OF ALL CURRENTLY
AVAILABLE, MAJOR GREEN BUILDING PROGRAMS IN
CANADA FOR HOMES AND RESIDENTIAL BUILDINGS,
INCLUDING LEED CANADA FOR HOMES, BUILT GREEN, R-
2000, AND ENERGY STAR FOR NEW HOMES AND
ENERGUIDE. THE BENEFITS AND DRAWBACKS OF EACH ‘E
PROGRAM WILL BE DISCUSSED, AND THESE PROGRAMS Q 50
WILL BE COMPARED WITH BUILDING CODES AND LOCAL g
GREEN BUILDING BYLAWS. STRATEGIES AND POTENTIAL Q
PITFALLS FOR STARTING OUT IN GREEN BUILDING WILL 0—
ALSO BE COVERED
W.BIODSPHEREINS
@e @e &e @e «Q’e
W S P
Interest and S ¢ 9O O 9
o) N 2

Knowledge

Attendees in this webinar indicated that their interest in the
topic had not changed. There was a significant increase in
attendees' knowledge about all main topics in general. The
most notable improvement was in understanding building
codes.

B Latest Technology
M Save Money - Business
B Save Money - Clients

Significant . .
9 B Environmentally Sustainable

0.05

There was a significant difference

for 2 of the 5 learning objectives. . .
Attendees were motivated predominantly by

becoming more environmentally sustainable.
However, all items scored highly in terms of
motivations, including: cost savings both for
their businesses and their clients, and interest in
using the latest technology.

Objective 1*
Identify what green building is

Objective 2

Understand benefits of different
green building programs

Objective 3

Understand limits of building code minimum
construction, and why better practices are needed

Barriers

53% of participants
reported that their
perception of barriers had
decreased as a result of

Objective 4*

List at least one benefit of better construction .
on health, comfort, and energy savings the webinar.

X| S| S X

Objective 5

Recognize the greenhouse gas (GHG) x
ﬁontrlbution of construction and operation of Before the webinar the primary barrier was
omes
uncertainty of where to begin.

*The pre-webinar measures of knowledge were already high for these items,

suggesting that a ceiling effect (when pre-measures are already very high) After the webinar the main barrier was that
accounted for the fact that there were no significant differences. . .
action was too expensive.
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7%l Webinar 4: Sustainability and the
Built Environment
L N' “ T

SEPTEMBER 2 - 11 AM

MATT GRACE & BILAL MAAROUF:

INTEGRAL DESIGN Motivations
SUSTAINABILITY IN THE

BUILT ENVIRONMENT
‘mi--

eV THIS WEBINAR WILL INTRODUCE THE CONCEPT OF HIGH-
‘v R PERFORMANCE BUILDINGS AND DEFINE THE PATHWAYS
- FOR DIFFERENT CERTIFICATION SCHEMES SUCH AS
CANADA GREEN BUILDING COUNCIL (CAGBC) ZERD
CARBON BUILDINGS, INTERNATIONAL LIVING FUTURE

INSTITUTE (ILFI) ZERD ENERGY, AND PASSIVE HOUSE

YRR WEREW IR

/ COMMON FINANCIAL MISINTERPRETATIONS AND
TECHNICAL CHALLENGES WILL BE ADDRESSED BASED ON

ALBERTA'S CONTEXT. EXAMPLES WILL BE PRESENTED

SUCH AS CALGARY Z00'S PANDA PASSAGE PROJECT

AND ALBERTA'S NET-ZERO RESEARCH STUDY

Percent

Interest and
Knowledge

Attendees in this webinar indicated that their interest in all
topics had changed significantly. There was a significant
increase in attendees' knowledge about all main topics in
general and a significant difference for all 5 learning
objectives.

B Latest Technology

M Save Money - Business

B Save Money - Clients

B Environmentally Sustainable

Significant
This indicates a significant
improvement in learning and 0 O 0 5

comprehension of attendees. Attendees were motivated predominantly by

becoming more environmentally sustainable.

Objective 1

Define at least two different
types of “net zero”

Objective 2

List at least two strategies to
achieve net-zero

Objective 3

Describe what net-zero
isin Alberta

Barriers

75% of participants
reported that their
perception of barriers had
decreased as a result of
the webinar.

Objective 4

Understand the impact of climate
change on building performance

Objective 5

Explain the overlap between high performance
and “well” building

QS S S

Before the webinar the primary barrier was
that action was too expensive.

After the webinar the main barrier was that
action was too expensive and some concern
that business partners would not support
the action.
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-9 Webinar 5: High Performance Buildings

WELchE. SEPTEMBER 9 - 11 AM

R \i DALE MIKKELSEN: UNIVERCITY

SOLUTIONS FOR COST-EFFECTIVE MOtiVEItiOIlS
HIGH-PERFORMANCE BUILDINGS

WE WILL TAKE A DETAILED DIVE INTO
LEADING-EDGE, HIGH PERFORMANCE
BUILDINGS THAT HAVE A MANDATE TO
MEET CURRENT MARKET COSTS FOR
CONVENTIONAL BUILDINGS.

THIS PRESENTATION WILL LOOK AT A
CHILDCARE FACILITY PURSUING LIVING
BUILDING CERTIFICATION AND A 90
UNIT PURPOSE-BUILT RENTAL PROJECT
USING PASSIVE HOUSE AND ZERO
ENERGY DBJECTIVES

Percent

! BIDSPH

Interest and
Knowledge

Attendees in this webinar indicated that their interest in
the topic had not changed. There was a slight increase
in their knowledge about identifying pitfalls in building
high performance buildings. In addition, there was

a significant difference in 3 of the 5 learning
objectives.

B Latest Technology

M Save Money - Business

B Save Money - Clients

B Environmentally Sustainable

Significant

0.05

Attendees were motivated primarily by
becoming more environmentally sustainable.
Two secondary motivations were cost savings
Objective 1* X both for their businesses and clients.

Identify at least two cost effective solutions for
designing and constructing leading edge high
performance buildings.

Objective 2

Compare project costs of conventional code-
minimum and LEED market construction costs.

Objective 3

Describe at least one pitfall in design, tender,
and construction of high performance building.

Barriers

78% of participants 78%

reported that their
perception of barriers had
decreased as a result of
the webinar.

Objective 4*

Understand that the building industry is changing
rapidly in relation to code and zoning requirements.

Objective 5 - . .
J Before the webinar the primary barrier was
To discuss the timeliness of high performance

buildings and how delivery of Teading edge one- that action was too expensive.
gffl.buil. ings iﬁ criticial to uncflerf?ta?_ in an(E‘l)I
elivering higher volumes of effective durable . . .
buildingsg g After the webinar the main barrier was that

- - action was too expensive and concern that
*The pre-webinar measures of knowledge were already high for these items, .

suggesting that a ceiling effect (when pre-measures are already very high) bus.mess.partners would not support
accounted for the fact that there were no significant differences. their actions.

L X S K
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-/~ Webinar 6: BC Step Code Case Study

SEPTEMBER 16 - 11 AM

PAUL DENCHUK & MEREDITH

HAMSTEAD: THINKBRIGHT HOMES Motivations

A BC STEP CODE CASE STUDY

WELCOME!

ENERGY STEP CODE COMPLIANCE CAN BE COSTLY AND 75
COMPLEX, BUT IT DOESN'T HAVE TO BE. FOR OVER A
DECADE, THINKBRIGHT HOMES HAS BUILT COMPETITIVELY
AT WHAT IS NOW BC STEP CODE LEVELS 3-5. PAUL AND
MEREDITH, THE HUSBAND/WIFE TEAM LEADING
— THINKBRIGHT, WILL SHARE THEIR CASE STUDIES AND - 50
» L STRATEGIES FOR ACHIEVING ENERGY EFFICIENCY c
taa\ TARGETS WHILE SIMULTANEOUSLY MEETING THEIR 8
~ - 3 CORPORATE AND CLIENT FINANCIAL NEEDS. FOCUSING ON —
‘ CURRENT BC REGULATION, THEY'LL ALSO TOUCH BRIEFLY &
I ON WHAT LIES AHEAD FOR NATIONAL BUILDING STEP CODE
- IMPLEMENTATION. AND THEY'LL LEAVE PLENTY OF TIME 25
”5 FOR TECHNICAL AND BUSINESS-RELATED QUESTIONS
WW.BIDSPHEREINSTITUTE.ORG
0
< < < < <
¢ ¢ &£ &£ &
\s v P P P
Q X O g g
nterest a.n & ‘(\’b (Q \,0 Q
& N Q) 2 N
C}S {(\Q/ Q,e $\<\ 0(\%
Knowledge S & &
?90 OJO
Attendees in this webinar indicated that their interest in the N
. . . . . (%)
topic had not changed. There was a slight increase in their <

knowledge across topics, but this increase was not
significant. However, there was a significant difference in
4 of the 5 learning objectives.

B Latest Technology

M Save Money - Business
B Save Money - Clients
This suggests that attendees found the B Environmentally Sustainable
applied aspect of learning about the
Case Study effective in improving
their technical knowledge

(e.g. specific next steps).

Significant

0.05

Attendees were motivated by the idea of
becoming more environmentally sustainable.
A secondary motivation was cost savings for

clients.
Objective 1* %
Identify what the BC E
Slep Code g e PO EneraY
Objective 2 Ba]_“]f‘iers

List the 6 critical strategies for attaining
the upper steps of the Step Code

72% of participants
reported that their
perception of barriers had
decreased as a result of
Objective 4 the webinar.

Understand why the BC Energy Step Code is
relevant in Albe)lfta (orinany %%herfurisdiction) J

Objective 3 v

List the 4 critical processes for attaining
the upper steps of the Step Code

Before the webinar the primary barrier was

Objective 5 X 5
J that action was too expensive.

Identify where to find technical and process
related resources

After the webinar the main barrier was that
*The pre-webinar measures of knowledge were already high for these items,

suggesting that a ceiling effect (when pre-measures are already very high)
accounted for the fact that there were no significant differences.

action was too expensive and concern that
actions would be too inconvenient or
difficult.
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WELCOME!

>4 Webinar 7: Geothermal and GeoExchange

SEPTEMBER 23 - 11 AM

FRANK KERNICK: SPRING CREEK
MOUNTAIN VILLAGE

SPRING CREEK CANMORE:
GEOTHERMAL AND GEOEXCHANGE

GEOTHERMAL HEATING: WHAT IS IT,
HOW DOES IT WORK, AND CAN IT BE
COST-EFFECTIVE? WHY DO SOME
CALL IT GEOEXCHANGE? IS IT MORE
ENVIRONMENTALLY SUSTAINABLE,
AND CAN IT REALLY REDUCE
GREENHOUSE BAS EMISSIONS?

FRANK KERNICK, DEVELOPER OF
SPRING CREEK MOUNTAIN VILLAGE,
WILL ADDRESS THESE QUESTIONS
AND MORE

WWW.BIOSPHEREINSTITUTE.ORG/

Interest and
Knowledge

Attendees in this webinar indicated that their interest in all
topics had increased, and these increases were significant.
There was a significant increase in attendees' knowledge about
all main topics in general and a significant difference for
all 5 learning objectives.

These findings indicate that attendees learned a significant
amount in general but also specific details that will be
important in taking future action.

Significant

0.05

Objective 1
! v

Recognize the basic components that enable a )
GeoExchange system (geothermal system) to function

Objective 2

Identify the efficiency, energy value and cost
attached to a GeoExchange system
Objective 3

Describe how a GeoExchange system reduces
CO2 emissions and can contribute to achieving
net zero homes

Objective 4

Determine when it is aﬂpropriate tousea
geothermal system to heat and/or cool a home

Objective 5

List at least two benefits of using
GeoExchange in your building

Given the decrease in barriers as well,
these findings indicate that this speaker
was particularly effective.

1S S 1S

SBS

Motivations
- 50 e
0 I

& ) )
Q}\\v &v S e S e S e
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B Latest Technology

M Save Money - Business

B Save Money - Clients

B Environmentally Sustainable

Attendees were motivated by cost savings
both for their businesses and their clients, as
well as interest in using the latest technology
and becoming environmentally sustainable.

Barriers

87% of participants
reported that their
perception of barriers had
decreased as a result of
the webinar.

Before the webinar the primary barrier was
that action was too expensive.

After the webinar this barrier and all others
were notably reduced.
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.-/ 38 Webinar 8: Solar Energy

SEPTEMBER 30 - 11 AM

GCEOFF DOMENICO: KCP ENERGY Motivations

SOLAR, A VIABLE ENERGY
SOLUTION TODAY

SOLAR AT THE SOURCE HAS BECOME A
VIABLE SOLUTION FOR BUSINESSES,
DEVELDPERS AND HOMEOWNERS. LEARN
ABOUT THE LATEST HAPPENINGS IN THE
INDUSTRY, HOW SOLAR AT THE SOURCE NOT
ONLY REDUCES EMISSIONS BUT ALSD ADDS
VALUE TO YOUR DEVELOPMENT OR BUSINESS
AND HOW SOLAR CAN WORK IN CONCERT
WITH OTHER RENEWABLE AND ENERGY
EFFICIENCY TECHNOLOGIES TO IMPROVE THE
OVERALL VALUE OF HIGH EFFICIENCY
BUILDINGS

WWW.BIOSPHEREINSTITUTE.ORG/SBS

Interest and
Knowledge

Attendees in this webinar indicated that their interest in the
topic had not changed significantly. There was a

B Latest Technology

significant increase in attendees' knowledge about all main B Save Money - Business

topics in general and a significant difference for 3 of 4 B Save Money - Clients

learning objectives. B Environmentally Sustainable
When we compare these findings with the Attendees were motivated predominantly

by the idea of becoming environmentally
sustainable. However, all items scored highly
in terms of motivations, including: cost
savings both for their businesses and their
clients, and interest in using the latest

results about barriers, we can conclude that
while attendees learned a great deal,

solar energy solutions are still seen as

too difficult and expensive by many.

Significant

0.05

technology.
Objective 1 v
Understand sol loball 1
Versus solar energy in Cariada Barriers

Objective 2*

o . .
Recognize that site generated solar energy is 50% of partlc1pants
beneficial for businesses, developers, reported that their

and homeowners perception of barriers had

Objective 3 decreased as a result of
v the webinar.

Describe how solar energ%/ works with
other energy efficient technologies to
improve the overall value of buildings

Objective 4 \/

List at least two benefits of

Before the webinar the primary barrier was
solar energy

that action was too expensive.

*The pre-webinar measures of knowledge were already high for these items, After the webinar the main barrier was that
suggesting that a ceiling effect (when pre-measures are already very high)

accounted for the fact that there were no significant differences. action was too inconvenient or difficult.
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WEL

g OCTOBER 7 - 11 AM
THE BOW

DR HENRY TSANG:ROYAL
ARCHITECTURAL INSTITUTE OF CANADA

DESIGNING FOR CLIMATE CHANGE
AN ARCHITECTS RESPONSTBILITY
THE BUILT ENVIRONMENT ACCOUNTS FOR NEARLY 40%

OF ENERGY-RELATED GREENHOUSE GAS EMISSIONS AND

PERVASIVELY IMPACTS OUR SOCIETIES AND HEALTH.

THROUGH THEIR PRIMARY ROLE IN SHAPING THE BUILT

ENVIRONMENT,

ARCHITECTS POSSESS BOTH THE CAPABILITY AND MORAL

DUTY TO ENABLE TRANSFORMATIONAL, GREEN,

SUSTAINABLE, REGENERATIVE, HEALTHY AND RESILIENT

DESIGN SOLUTIONS. S0, AS A PROFESSION, WHERE D0 WE
60 FROM HERE?

WWW.BIOSPHEREINSTITUTE.ORG/SBS

Interest and
Knowledge

Attendees in this webinar indicated that their interest
in all topics had changed significantly. There was a
significant increase in attendees' knowledge about all
main topics in general and a significant difference

for 3 learning objectives.

Significant

0.05

Objective 1

List the 5 main climate change related issues that \/
most severely affect the AECindustry in Canada

Objective 2*

Understand current global and local x
leadership in action

Objective 3 v

Identify at least two points of the RAIC's
resolution on Climate Change passed in

Objective 4 v

Describe the 4 best practice actions that an
architectural professional can take to contribute
to fight climate change

*The pre-webinar measures of knowledge were already high for these items,
suggesting that a ceiling effect (when pre-measures are already very high)
accounted for the fact that there were no significant differences.

Webinar 9: Designing for Climate Change

L] L ]
Motivations
=
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B Latest Technology

M Save Money - Business

B Save Money - Clients

B Environmentally Sustainable

Attendees were motivated by cost savings both
for their businesses and their clients, as well as
interest in using the latest technology and
becoming environmentally sustainable.

Barriers

46% of participants 46%

reported that their
perception of barriers had
decreased as a result of
the webinar.

Before the webinar the primary

barriers were that actions were perceived as
too expensive and attendees were unsure if
their actions will make a difference.

After the webinar the main barriers were all
notably reduced, especially the uncertainty if
actions will make a difference.
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4l What would be the other most
valuable experiences we could facilitate?

e More workshops

e Hard copy summaries of all the companies and
their main points

» 2.0 series of workshops that build on further
knowledge

e Produce short, high-quality videos to reach more
people

Impact and Quotations

Open-ended responses:

"[ appreciate the work of the Biosphere. Bringing in
knowledgeable and professional presentations
creates opportunities for discussion, pro and con,
regarding the topics. Bringing alternative points of
view will help create informed decisions."

"Thanks for the great work. The experts
you brought in were very good"

October, 2020 Canmore, Alberta




